NOTTINGHAM®
TRENT UNIVERSITY

Terms & Conditions
Nottingham Trent University
#NTUMastered social media competition 2017

How to enter: Upload a photo to Instagram or Twitter, of your favourite piece from the
Mastered exhibition, using the hashtag #NTUMastered

10.

11.

The competition is open to all visitors to the Mastered exhibition.

The competition will run from the Preview on Tuesday 18 July from 5 pm, until the
exhibition closes on Thursday 27 July at 5 pm.

Content must be submitted by using the hashtag #NTUMastered on Instagram or Twotter
for the duration of the competition.

There is no limit on the number of submissions allowed by an individual.

The submissions will be judged by the NTU Marketing team, who will vote for the most
creative submission. The panel will select the content that is, in their opinion, the most
creative. The decision of the judging panel s final.

NTU’s School of Art & Design Instagram, Twitter and Facebook accounts will regram /
tweet / share the winning submission.

The visitor announced as the winner will receive a signed copy of Sat Bain's book, 700
Many Chiefs, Only One Indian

By entering the competition you agree to the University publishing your content on the
NTU website and on various central University social media channels.

By entering the competition you consent to the University, should they wish to, using your
content across any of their Marketing and Communication channels. This could include
(but is not limited to) printed marketing, NTU website, email communications, digital
marketing and more.

By submitting content and entering the competition you confirm that you are not
submitting inappropriate or offensive content and confirm that you have obtained the
consent of all persons pictured in any photos where such persons can be identified and are
the main focus of the image (including informing them of the reasons why you are
creating the content).

The University reserves the right to postpone judging or to cancel the competition for any
reason.



