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We offer a multi-disciplinary environment which spans from 
undergraduate to postgraduate taught and PhD and 
academic research to support collaboration:

Fashion, Textiles and Knitwear Design:
Fashion Design, Fashion Pattern Cutting, Fashion Knitwear Design and Knitted 
Textiles, Textile Design and Fashion Material and Technology (BSc)

Fashion, Management, Marketing and Communication:
Fashion Marketing and Branding, Fashion Promotion and Communication, 
Fashion Management, Creative Direction and Curation for Fashion, Fashion 
Analytics (BSc), International Fashion Business (top up)

Design and Digital Arts:
Graphic Design, Animation, Illustration, Photography, Fine Art, Filmmaking, 
Design for Stage Screen – Design for Theatre and Live Performance, Costume 
Design and Construction, Design for Film and Television, Games Design, 
Motion Graphics, Games Production (BSc), Film Production Technology (BSc)

Nottingham School of Art and Design

www.ntu.ac.uk



Learning 
by Doing



N

Our creative 
community 



Flexible 
working 
spaces

ADD ABID’S SLIDE ON TECHNICAL RESOURCES



www.ntu.ac.uk

Social Justice 



www.ntu.ac.uk

Sustainable Thinking

Ella Storer explored the creation of biomaterials 
which will dissolve or biodegrade after being worn.

Francesca Morgan created a collection
made entirely from donated fabrics

https://www.ntu.ac.uk/about-us/sustainability/sustainability-in-education/sustainability-in-practice

Rebel Tartan project work by Alysia Gucci

Grace Reeves created a collection of clothing 
from left over tents from festivals



UK education structure
• High School – A level study
• Foundation in Art & Design – pre 

degree study
• Level1 – Fundamentals in specialist 

subject area
• Level 2 – Specialist subject 

development and application
• Level 3 – individual personalised 

creative development 
• PG & Higher Level study

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



What should be in a portfolio?
Primary & secondary research
Your most interesting pieces 
Unrefined & development work
A wide range of ideas and media
Experimentation with process
A creative journey - sketchbooks

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Why do we ask for a portfolio?

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N

It shows us YOU:
Your ability to develop ideas
Your individuality & imagination 
Your level of creative & technical  
skills
Your personality through your work



Undergraduate Portfolio

Creative skills are the future

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N

• Concepts & Ideas 
• Core art & design skills 
• Project-based
• Highly relevant to course of study
• Understanding of current issues & context
• Demonstrate passion for subject
• Check specific portfolio requirements
• Correct digital format 



Life 
drawing 

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Different 
approaches 
to drawing

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Drawing with  
a range of 
media

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Drawing for 
a specialist 
subject

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Exploring 
colour in a 
range of 
media

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Exploring 
new media, 
materials & 
process

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Ideas & 
sketchbooks

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Sketchbooks 
- context

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Individuality in 
sketchbooks

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N

Digital 
creative 
practice



D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N

Photography
creative
practice



Exploring 
concepts & 
ideas

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



UG subject 
specific 
process

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



UG level -
subject 
specific 
development

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Demonstrating your process

• Demonstrate your understanding of how to successfully 
answer a range of project briefs

• Demonstrate the ability to gather and use visual 
research from a wide variety of sources and apply this 
effectively  within each stage of the creative process

• Demonstrate the ability to understand where your work 
fits within a particular market context and develop 
market research accordingly

• Demonstrate the ability to translate ideas from 2D to 3D 
and document this working process in order to 
demonstrate your level of analysis and evaluation 
within your subject area

www.ntu.ac.uk

Some Potntial Carer Pathways:

• Fasion Marketing manager;
• Brand Manager; 
• Social Media Marketing 

Executive; 
• Advertising Sales and 

Campaign Manager; 
• E-Commerce Marketing.



Demonstrating your process

• Demonstrate the ability to explore and apply colour 
and select, experiment and apply relevant media for 
an appropriate final product outcome

• Demonstrate the required technical and 
manufacturing skills appropriate to your specialist 
subject  

• Demonstrate a personal working methodology and 
working process that communicates your 
understanding of each stage of the design process 
from concept to design development and final design 
application   

• Demonstrate originality and your personality through 
your creative approach to problem solving

www.ntu.ac.uk

Some Potntial Carer Pathways:

• Fasion Marketing manager;
• Brand Manager; 
• Social Media Marketing 

Executive; 
• Advertising Sales and 

Campaign Manager; 
• E-Commerce Marketing.



Postgraduate Portfolio

Creative skills are the future

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N

Individual & personal creative ideas in 
sketch/ideas books
Examples of how your concepts & ideas 
have informed your creative development
Evidence of your individual research 
methodology & working process
Examples of your technical knowledge & 
understanding of your specialist subject
Evidence of fully resolved professional 
creative outcomes



PGT-
Individual 
creative 
journey

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Resolved 
creative 
solutions

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Idea 
development 
& process

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Techniques 
& process

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



Final 
product 
outcomes

D E V E L O P I N G  A C R E AT I V E  P O R T O F L I O  F O R  S T U D Y  I N  AR T  &  D E S I G N



MA Graphic Communication – individual creative approaches



MA Animation- showcasing your creativity and personality 





MA Photography



MA Fashion







MA Personal Statement

When writing a personal statement it should be clear and concise 
and demonstrate that you understand the focus of your course of 
study and the opportunities that it will provide. Please include: 

• Your reason for undertaking postgraduate study
• Your reasons for applying for the specialist course of study at 

NTU
• Your interest experience and knowledge within your specialist 

subject area
• How you feel that your skills and knowledge will contribute to 

your specialist course and the broader postgraduate 
community  at NTU

• How your chosen course of study will enable you to reach 
your future career goals & ambitions

www.ntu.ac.uk

Some Potntial Career Pathways:

• Fasion Marketing manager;
• Brand Manager; 
• Social Media Marketing 

Executive; 
• Advertising Sales and 

Campaign Manager; 
• E-Commerce Marketing.



Some common portfolio mistakes

• Too much of the same type of work
• All finished pieces, no workings
• Copying other's work
• No annotations or badly organized
• Focused on aesthetic, not content
• Boring or formulaic 

DEVELOPING A CREATIVE PORTOFLIO FOR STUDY IN ART & DESIGN



DESIGN & DIGITAL ARTS 

Our 
Future

The building will accommodate 
a range of creative technology 
spaces that support our 
ambition to offer real world 
work like experiences with the 
introduction of a virtual 
production space, and 
innovation spaces where 
students can explore and play 
with the latest technologies. 









BA Games Art
BSc Games Design



BA VFX Art & 
BSc VFX Technical Direction
BSc Film Technology
BSc TV Production



BA Fashion Photography
BA Sports Photography



Thank You
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